
The Ultimate Cotton Influencer Challenge  
 

Imagine you are an up-and-coming influencer on the popular social media app 

Instagram. Your challenge is to create an Instagram post dedicated to the fiber and 

textile cotton. The purpose of your post is to engage as many viewers as possible while 

also promoting or educating the general public on cotton. You are working 

collaboratively with the corporation Cotton Inc. (https://www.cottoninc.com/), but the 

main priority of your post is the fiber (cotton) itself, not the corporation. 

 

Eligibility 

The Ultimate Cotton Influencer Challenge (the “Contest”) is open to currently enrolled 

(Spring 2019) Central Michigan University (CMU) students. The contest is subject to all 

applicable university mandated laws and regulations. Participation constitutes entrant’s 

full and unconditional agreement to these Official Rules (the “Contest Guidelines”), 

Cotton Inc. and the judges decisions. Winning a Prize (as defined below) is contingent 

upon fulfilling all requirements necessary.  

Students may submit work individually or as a team of two 

 

Timing 

The contest will open on Thursday, March 14th, 2019 with the Kickoff Event, and end 

Sunday, March 31st, 2019 at 11:59pm.    

 

Contest Guidelines 

The Instagram post submitted must adhere to one of the following themes: 

Theme Definition Questions to consider when 
creating your post 

Cotton 

sustainability  

Cotton fiber is sustainable, 

renewable, and biodegradable, 

making it an excellent choice as an 

environmentally-friendly fiber 

throughout its entire product life 

cycle.  

How does the fiber cotton affect 

our environment? How is cotton 

different from other fibers in 

terms of sustainability? How can 

we market this information to 

consumers in a way that's 

engaging, memorable and 

interesting?  

Lifestyle 

marketing for 

Cotton 

Lifestyle marketing adds intangible 
value to a product by marketing it in 
a way that represents the interests, 
desires, opinions, backgrounds and 
attitudes of the target market.  

How does cotton affect the 

consumers lifestyle? What is the 

ideal lifestyle of a cotton 

consumer? How can we 

https://www.cottoninc.com/


promote the interests, attitudes 

and opinions of cotton 

consumers? How can we market 

this information to consumers in 

a way that's engaging, 

memorable and interesting?  

Cotton as a 

luxury fiber  

Luxury brands and products 
inherently have 6 criteria:  

1. Qualitative, hedonistic 
experience 

2. Offered at a Price that 
Exceeds the Functional Value 

3. Tied to Heritage 
4. Representing a Social Marker 
5. Restricted & Controlled 

Distribution 
6. Accompanying services 

How can we promote cotton as a 

luxury material? What are 

luxurious aspects of cotton? 

Considering the criteria for 

luxury brands, how does cotton 

fit with these criteria? How can 

we market this information to 

consumers in a way that's 

engaging, memorable and 

interesting?  

 

All submissions must be one of the following media types: 

- A Carousel post with a minimum of 3 photos/GIF’s/boomerangs  

- The dimensions of your images should be: 

- For landscape photos 1080 x 608 pixels 

- For square photos 1080 x 1080 pixels 

- For portrait photos 1080 x 1350 

The max file size for all photos should be 60 MB 

- A Video post lasting a minimum of 6 seconds and a maximum of 20 seconds 

- The dimensions of your video should be: 

- For landscape videos 1080 x 608 pixels 

- For portrait videos 1080 x 1350 pixels 

The max file size for all videos should be 4 GB 

 

Students may submit a maximum of two (2) posts total as long as each submission is a 

different theme and media type (EX: one student may submit one sustainability themed 

carousel and one luxury themed video. This counts as two (2) separate entries).  

All media utilized must be of high quality. While generating your own unique 

photography/images/videos would be preferred, students are allowed to utilize pre-

existing media. 

 If utilizing pre-existing media to create your Instagram post, you must adhere to the 

following: 



- Edit, alter, change, and re-color the images in a substantial manner according 

to the copyright law of substantial similarity (for more information please visit 

https://definitions.uslegal.com/s/substantial-similarity/ )  

- Include a reference document in your submission (a separate document from the 

Instagram post) that includes photos or links to every media/inspiration utilized in 

creating your document.  

Failure to adhere to any guideline set above will result in disqualification from the 

contest.  

 

In addition to an engaging caption that fits your media type properly, 

you MUST also use the #cottonworks and #cottoninc in your caption. 

You are encouraged to include additional hashtags to create a truly 

engaging post.  

 

How to Enter 

Entries including the following items will be considered for the competition:  

- For carousel entries, a JPEG document of each of the carousel photos as well 

as a properly formatted Instagram caption complete with hashtags and emojis 

- For video entries, a working GIF file of your video as well as a JPEG document 

with a properly formatted Instagram caption complete with hashtags and emojis.  

- If the student did not create their own media from scratch, A JPEG 

document of all inspiration and media utilized in creating the carousel or video 

(for more information, see contest guidelines above). 

- A JPEG with a brief minimum 1 pg. double spaced artists statement explaining 

your inspiration, theme, how your post relates to information discussed in the 

assigned modules and how the post will benefit Cotton Inc.  

 

Submissions received through the Cotton Influencer website will be reviewed for the 

competition. Any submissions sent to individual program members or professors will not 

be considered for review.  

 

The contest entry portal will be located at www.cottoninfluencer.com  

 

All participants in the contest are encouraged to complete the following: 

- Watch the Cotton Influencer YouTube Modules (www.cottoninfluencer.com ) and 

integrate concepts and terminology discussed in the modules into their 

submission 

- Research Cotton Inc at the following resources 

- https://www.cottonworks.com/ 

- https://www.cottoninc.com/  
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- Attend the Cotton Influencer Kickoff event to be held March 14th, 2019 

 

Winner Selection 

The delegated judges will select one (1) entry for each of the prizes below. The winning 

entrants (the “Winners”) will be selected from among the entrants based upon the level 

of creativity, originality, use of module information, use of cotton research, and 

entertainment value of the Instagram post, as determined in the sole discretion of the 

judging committee (for more information, please read contest guidelines). Inquiries 

concerning entries will not be accepted. The winners will be contacted using the email 

addresses and/or telephone numbers provided on the corresponding entry forms. 

Sponsor’s decisions as to the administration and operation of the contest and the 

selection of potential winners are final and binding in all matters related to the contest.  

 

The winning students must attend Threads Fashion show April 6th, 2019 to be awarded 

their prize during the show as well as compete in the viewers choice competition (for 

more information, please see prizes and incentives below) 

 

Prizes & Incentives  

Winners will be selected based upon the level of creativity, originality, use of module 

information, use of cotton research and entertainment value of the Instagram post.  

 

Prizes will be given to the following categories:

First Place Carousel Instagram Post 

Sustainability Theme ($300) 

Lifestyle Theme ($300) 

Luxury Theme ($300) 

  

First Place Video Instagram Post 

Sustainability Theme ($300) 

Lifestyle Theme ($300) 

Luxury Theme ($300)

Those selected for one of the above prizes will then be entered to compete in the 

VIewers Choice Award, which will be determined by anonymous voting of Threads 

Fashion Show audience members during the show and will be announced live after the 

show on April 6th, 2019. Prize money will be deposited into the students CMU account 

and refunded through the students elected method. If you have an outstanding balance 

on your account this money will be deducted from that balance.  

 

Disclaimer 

The contest is sponsored by Cotton Inc (the “Sponsor”) in collaboration with Fashion 

Merchandising and Design (FMD) at CMU. By entering, each participant agrees to:  

(a) Comply with the rules and the decisions of the Sponsor and FMD department, 

which are binding and final in all matters relating to the contest 



(b) Release and hold harmless Central Michigan University for fulfilling, 

administering, advertising or promoting the contest 

(c) Defend and hold harmless the Sponsor from and against any and all claims, 

expenses, and liabilities arising out of or relating to an entrant’s participation in the 

Contest or entrant’s acceptance, use or misuse of Prize.  

(d) Acknowledge that participation in the contest constitutes each Winner’s 

consent  to Sponsor’s and CMU’s use of Winners’ names, likenesses, photographs, 

submitted work and/or personal information for promotional purposes in any media, 

worldwide, without further payment or consideration. 


